FREQUEMCY

VISION 2020
COMMUNITY ENGAGEMENT SESSION #3

12

10

& e 2 A el e SR S T G T N . > & D

f‘i o B I N Oy
; § g3
lqﬁ%&é ; D fe & @&&é\ ,,9{'9 NS @“?é‘%& 4 cﬁ‘¢¢ £ ‘;@@ & & A P o

4.‘5'? s (ﬁ @ qsb o & (5& 9 -}@ 407
s & ¢ qﬁ'@ i {-.""P §§> o (ﬁ’c’ %‘;5‘

é“qﬁ éﬁ : T F i & @ﬁi} &

L 1‘.{9 &-&& é& J A & @QE’

\(.?& \(ﬁs\ Bﬂeﬁ\ cjf‘}‘d)
& &Y
& ¢

CODE

CHALLEMNGES BECULTURE OPPORTUMNITIES MW STRENGTHS NWEAKNESSES




FREQUEMCY

VISION 2020
COMMUNITY ENGAGEMENT SESSION #3

STRENGTHS
14 -
12
10
8
b
4
2
0
& 3 &
a I ¥
3\ *’ ‘Qﬁ' o & :ﬁ' -.:1 A g\
@@“’.fﬁ : ‘Pﬁﬁ i ﬁ‘b«*‘* =4
¢ & & & & AR S
4 p
6\.
(‘?6‘
é"\%

CODE




10

FREQUEMCY

VISION 2020
COMMUNITY ENGAGEMENT SESSION #3
WEAKNESSES

CODE




FREQUEMCY

Lo R Y S Y 5 R I s T s I
| [N [N [N— N— US— SSS— SS— WSSS—S—m— W_— |

VISION 2020

COMMUNITY ENGAGEMENT SESSION #3

CULTURE

CODE




FREQUEMCY

VISION 2020
COMMUNITY ENGAGEMENT SESSION #3
CHALLENGES

CODE




FREQLIEMCY

VISION 2020
COMMUNITY ENGAGEMENT SESSION #3

OPPORTUNITIES
' & & &
¥ A &P 8¢
.q’#ﬁ}q @ & &
gﬁ fﬁﬁ
!
r

CODE




